Nothing in the world can take the place of persistence. Talent will not...Genius will
not...Education will not...Persistence and determination alone are omnipotent.

-Calvin Coolidge

2012 Marketing Opportunities
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Why sponsor an athlete when you can sponsor a team?
Why sponsor a team when you can sponsor an enterprise?

USA

TRIATHLON

"'/'

CERTIFIED

As a USA Triathlon Certified Performance Center, The Sport Factory is one of the
largest endurance sport coaching companies in the country. We employ 19
coaches, including 5 swim instructors,
Registered Dietician, , Sport Medicine, bicycle mechanic, massage therapist. Our
coaches are currently working directly with a pool of over 200 athletes from the
beginner to professional level, and we reach a much wider audience daily through
the specialty services we provide.
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We offer a wide variety of
services, daily, catering to the
endurance sport athlete:

A custom Coaching Plans

Avideo Analysis for running, swimming
(underwater), and cycling

A one to One Technique Coaching

A Youth and Junior programs for triathlon
and running.

A Expert Bike Fitting

ACycIing Power Testing / Training
ASport Nutrition & Weight Loss

Av02 Max / RMR Testing

ASpeed, Strength and Power Coaching
A Expert Consultation

AGuest Speakers, Clinic, or Educational
Seminars

ASports Medicine- Physical Therapy,
Massage Therapy, Post-Rehab Therapy

ACamps, Clinics, &
Stationary Cycling Class

A Private Swim Instruction
A Post-Rehab / Injury Prevention

AStrength Training for Endurance
Athletes

AStrength Maintenance and Injury
Fr?vention for Iron Distance

as a nin hous
A Speed and Agility Training Sessions

A Personal Training

AEvent Support- Announcing and
Photography



Our Brandé

Experienced: Founded in 1996, one of the
largest, most developed, and most successful
endurance sports coaching programs in the
country.

Successful: Hundreds of category & overall
wins, multiple national champions, state
champions, and one world championship title.

Credible: One of handful of USA Triathlon
Certified Performance Centers in the United
States, working with elite athletes.

Comprehensive: 20 coaches, including 5
swim instructors, a Registered Dietitian, sports
medicine professionals, dedicated bicycle
technician, and massage therapist.

Influential: Our coaches directly work with
over 200 athletes (beginner to professional
level) and we reach a much wider audience
daily through the specialty services we
provide.

Recognized: Athlete/client base primarily in
the Southeast, but with brand recognition and
representation throughout the country and
internationally. Sport Factory athletes
compete all over the US and internationally, at
all levels, included national and world
championship events.




The Ripple Effect

Sponsoring a single athlete or event
gives you very limited exposure. The
- Sport Factory can connect you

Estimated AI‘.I nual _ . consistently and year round with your \
Impressions: 2.3M+ (Media target market in a wide variety of ways '
Impressions inclusive of creating thousands of brand e a )J U IVIOND
social media and PR) impressions. ) B & 'an’p‘w?!na stno
200+ athletes training/racing annually v B gy Rk ” v \l')\ ORLDS

Five distinct teams race under The
Sport Factory banner- Elite, Junior
Elite, Age Group, Off Road, and Club.

1000+ pages of content viewed
nearly 5000 times/month.
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Minimum 10,000 impressions via
presence at local events, in-facility
traffic, blog mentions, social media,
and three websiteseé

Minimum 10,000 LOCAL miles driven
per year by our moving billboard with
your logo (team car).

is our dedicated
{)hllanthropy My First Bike kids
riathlon is an annual event
presented by The Sport Factory


http://www.sportfactory.com/
http://www.teamsportfactory.com/
http://www.sportfactoryproshop.com/
http://www.myfirstbike.org/

How We Do |t

On The Web: The Sport Factory website

is one of the most visited
endurance sport resources on the web, drawing in
over 550,000 hits per month. Our staff regularly
contribute to national publications on the web and
in print, and linked back to TSF website. Over 950
pages of articles, tips, and interactive resources are
displayed. In 2009 we launched

dedicated to our

sponsors, athletes, and teams programs.

In Our Facility: we are a USA Triathlon
Certified Performance Center with a great deal of
daily activity on-site. We will set up your marketing
display at our facility for daily direct target market
exposure. The Sport Factory is partnered with First
Choice Healthcare, which operates a satellite clinic
out of our location. A large patient/client flow of
daily traffic flows through our facility for sports
medicine, testing services, bike fitting, classes,
strength training, video analysis, and swim
instruction.

Monthly E-Newsletter: our monthly

s -
newsletter reaches over 6000 subscribed athletes, &‘3;
linked to our pai#

and i s
increasing our reach to an additional 5000

multisport athletes. Our newest content / articles
are presented each month, as well as gear i’-\
reviews, featured athletes and special promotions. =

Camps, Clinics, and Seminars: our
camp and clinics generally reach maximum
capacity. We also design specialty clinics for group
training organizations at our facility. The Sport
Factory coaches present frequently to a wide
variety of groups. Our Headline and Secondary
sponsor s 6 palwaydincorposatedintoe
these presentations.
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Philanthropy: We have a desigr
philanthropy, My First Bike, which w.
started by our coaches and athletes
provide adaptive bikes to kids with

physical disabilities. We also volunt
community fund raising events such
the Kool Kidz triathlon. Everywhere
Sport Factory goes your brand follov

Race Day, Expos, Special Eve
The Sport Factory is present at man
major and minor local events such a
Roswell Criterium, Tour De Georgia,
Irongirls Triathlon, Concourse Triath
Expo, and most local races. We set
and staff a boot
are the Official Training Partner of G
Multisports, which promotes over 15
in the SE, allowing us to reach anaoitt
10,000 athletes via GMS website,
newsletter, and TSF race day presel
and flyers. We are at every Georgia
Multipsport event!

Media: We have direct relationshi
with many national and local publica
Our coaches, Physical Therapist, Sg
Medicine providers, and Registered
Dietician reach a large national audi
through regular authorship in magaz
such as Triathlete, Runners World, |
Triathlon and popular websites such
Active.com. TSF athletes are
continuously in the spotlight and we
keep them there! We submit press
releases after each event as well as
human interest pieces on featured
athletes. Cumulatively this keeps ou
name, and our sponsors, in the publ
eye.


http://www.sportfactory.com/
http://www.teamsportfactory.com/
http://www.teamsportfactory.com/

The Sport Factory
Opportunity. An
Attractive
Demographic.

We deal directly, personally,
and consistently with one of
the most attractive
demographic groups in the
world: the endurance sport
athlete. This demographic
continues to grow annually
and attracts a unigue mindset:
driven, motivated, goal
oriented, and demanding of
the best. Many of our athletes
are mid to high level
executives, or own their own
businesses. Our most
prevalent market is in the sport
of triathlon.

Triathlon is a very accessible
sport and includes participants
from the beginner level to
[ronman, and an age range
from 7 to 85+ years old.
Approximately 80% of our
athletes participate primarily in
triathlon, with the remainder
being road cycling, running,
mountain biking, and other
endurance sports. We coach
beginner to elite level athletes
in all endurance sports.

USAT

USA TRIATHLON®

AUSA Triathlon reported nearly 1.9M triathletes (on and off-road) in 2009,
representing a nearly 11% growth from 2008, and a 54% jump from 2007.

Aadult membership in USA Triathlon grew 129% since 2005; In the last year alone,
youth membership grew 25%.

Each year, athletes compete in 1,100 races across six continents in 54 countries
60% in North America 22% in Europe 12% in Oceania (Australia and NZ)

Aattractive Demographic: Triathlon
ranks 3rd, only behind Yachting and
Equestrlan INn socioeconomic
demographics of its competitors.

AHigh Earners: 50% of USA Triathlon Sestses
members earn over $100,000 per year

and the average annual family income is WSS
$126,000. -

P . A Big Spenders: The average subscriber to Triathlete
r‘ Magazine spends over $24,000 on triathlon-related purchases
3\ per year (2008 Media Kit).

Awell-Educated: 97% of subscribers to leading triathlon
magazines have a college degree; 50% have post-graduate
degrees. 67% are business and community leaders between 30-

50 years old.




Sponsor Packages

(1) Headline Sponsorship

$12,500 :
(2) Secondary Sponsorships

ATeam name ATeam Spo$§’1500Factory /

zfﬂadllne Sp.onsoro _ AThree secondary sponsors
ost prominent sponsor display on team A | ogo printed on lower back left / right of

jerseys: 200+ swimming, biking, and team jersey Equipment Sponsor We choose to work with a
running billboards! Logo on team car

AMost prominent display on team car ALogo printed on ba ¢ AeqfiphenfipPofidhd td dr PFol 4né /t sfunlee] nbmoer o

Aside panel logo printed on left side of Ilsogo |I?k |n|rEontth ng\(vslette:hl or Elite team sponsors so that we may
team tri short romotional banner ad in montnly A Marketing plan / value is determined ~ concentrate our efforts
€am 1rl shorts newsletter up to 3x per year. on a case by case basis t d T T
ALogo printed on b adkogodn teanibamers tobws dispiyeds t Ditlrols SElling) sss
event shirts for Elite and Age group teams at all special events, expos, and races Product / Service Sponsor- products and services
A Logo link placement in left task bar on A Team briefing on products / services at No Fee exclusively. We will only
950+ pages of TSF website first team meeting of season obtain one headline
A Logo link in monthly newsletter ;&Samilolﬁ of g_rodlict ][nust be pfolV'ded sponsor and two

: : o marketing director for approva -
AMgntth banner ad in newsletter (design Af approved product samples will be secondary sponsorships
services extra) provided to our Elite Team members for the 2011 season.
2860 x 360 ad in teams section (design and coaches
services extra) AA 1ink on our Ndis i Bquitduf | D
ALogo on team banners to be displayed at e e @ s e e hTea mtear% ‘\JNFe tmustehg.\}eo e

] areas

zl specgl events, fexpos., clile] e A Product samples / flyers may be sponsorship agreements
AMarketmg materials displayed at all displayed at our facility and signed and funded by
special events, expos, and races incorporated into key presentations. September 1st. 2011
ABanner and marketing materials to be A Banner adds 3x in monthly P : .
displayed at our location (provided by newsletter
Sponsor)

Acoach / team briefing on promotion of
products, services, and promotion

AElite team members attendance at
headline sponsor events per year up to 2x
per year

ABike / Helmet decals for Elite Team
members



